
Sessions: The number of times people visited your website.

Avg. Session Duration: How long visitors typically stay on your website.

Total Users: The total number of people who visited your website.

Bounce Rate: The percentage of visitors who left after viewing only one page.

Avg. Position: The average spot your website appears in Google search results.

Clicks: How many times people clicked your website from Google search.

Impressions: How many times your website appeared in Google search results.

Top Performing Days: The days your website received the most visits.

Sessions By Location: Where your website visitors are coming from.

Page Visits By Device: How visitors visited your site: mobile, desktop, or tablet.

Views By Page: Which pages on your website are being viewed the most.

Keyword Rankings: Where your website ranks on Google for important search terms.
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Here’s what each SEO metric means and why it matters when reviewing your website’s performance.
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